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A card set to explore the exhibition

A GERMAN POINT OF VIEW



A VERY WARM WELCOME! 
In our exhibition, we take a closer look at British-German 

 relations – from the German perspective. What do you  

think is typically British? Use the mindmap to note down 

your ideas!

What are the key milestones in German-British relations 
since 1945? Where has the UK influenced the political,  
economic, and cultural spheres in Germany? 
This card set takes you to seven stations and helps answer 
those questions. And now – discover the exhibition for 
yourself!

VERY BRITISH?
TYPICALLY BRITISH?



* Brexit is a compound of the words ‘British’ und ‘exit’,  and refers to Great 
Britain‘s exit from the European Union (EU).

b   In 1957, Great Britain is not one of the founding states of the European Economic Community (EEC). In the 1960s, Britain twice applies to join the EEC, but only  becomes a member in 1973. Find the letter from Prime Minister Harold Macmillan to Ludwig Erhard in 1961. 

What reasons does he give for the UK’s lack of resolve? Name two of them:

NEVER AT HOME IN EUROPE?
In June 2016, a narrow majority of people in the UK vote for 
the Brexit*. In Germany, both the general public and politicians 
are shocked. But looking back at history, it is clear the UK is 
sceptical about European integration from the start.

a   Take a look around the room. Which  
exhibits promote the Brexit – and  
which are against? Name one of each:

FOR

AGAINST



BACKGROUND
In 1953, Prime Minister Winston Churchill takes the 

example of three circles to explain Britain’s role in the 

world to West German Chancellor Konrad Adenauer. 

For an overview of the extent of  
the British Empire in 1921 and  
the Commonwealth today, take  
a look at the globe at the wall. 

TIP:

c   List the “Three Circles” as well as the 
point of intersection in the centre. 



THE GERMAN QUESTION
Great Britain is one of the victorious Allies in the Second 

World War. After 1945, it has an ambiguous attitude to a 

divided Germany. Officially, the country supports the  

goal of German reunification – but many people in the UK 

view a divided Germany as a guarantee of peace  

in Europe.

a   British troops are stationed in Germany.  
Relationships develop between the soldiers  
and the German population. Take a look at  
the stories  “dropped” by the aircraft in the  
centre of the room.    

Why do you like this one particularly?

Choose your favourite story.

b   For over 20 years, the BBC broadcasts its 
“Letters without Signatures” programme to 
East Germany. Have a look at one of the  
letters from the GDR. What moves the writer 
to send in such a letter? 



BACKGROUND
After the Fall of the Wall on 9 November 1989, the 
general public and politicians in the UK increasingly 
discuss the possibility of German reunification.  

c   How does the British population view German 
 unity in November 1989? Take a look at the 
 infographic “The British on Germany unity” and  
fill out the pie chart on your card. 



ROYAL SPLENDOUR
The British royals have family connections to Germany. After  

the  Second World War, state visits by Queen Elizabeth II and  

West  German Chancellor Theodor Heuss aim at driving forward  

reconciliation between the British and German peoples.

a   Have a look at the exhibits on the state visits.  
Are the following true or false?

On his state visit in 1958, German  
Chancellor Theodor Heuss is met by  
cheering students.

The Queen makes Federal President 
Heinrich Lübke a member of the Order  
of the Bath.

As a sign of recognition and appreciation, 
Theodor Heuss is given various presents 
on his state visit, including signed  
portraits of Elizabeth II and her husband. 

British-German relations worsen after  
the state visits by the Queen and the  
President of West Germany. 

TRUE FALSE



Make a note of at least one cover and topic:
c   Discuss where you think the border is between 

legitimate reporting and infringing the private 

sphere. Write down your opinion.

BACKGROUND
Outside the UK, the interest in the British royal family is 

almost stronger in Germany than in any other country.
b   The popular press in Germany reports extensively 

on the life of the royal family. Are there  
magazine covers with topics that you think 
should actually be private? 



b   Even today, the topic of the Second 
World War is omnipresent in British 
daily life. Find two examples – e.g., 
from advertising – among the  
exhibits in this room.

a   Even shortly after the end of the  war, the British make gestures of  reconciliation. Take a look at the  cross of nails. What is so special  about it? Note down the key points:

Material/components:

Where is it made:

When is it made:

Special feature:

PRESENT PAST
In the UK, Germany’s image is strongly influenced by  
memories of the Second World War. 



c   Name one argument for and against  this memorial. 

BACKGROUND
In 1992, the Queen Mother unveils a memorial for Sir Arthur Harris. 
 As the Commander-in-Chief of RAF Bomber Command in the Second 
World War, he orders the area bombardment of large German cities.  
The memorial triggers debates in the UK and Germany. Have a look at 
the photo and the quotes.

FOR

AGAINST

d   Would you have put up this memorial? 
Why – or why not?



b   Some German footballers have played in the UK  

– and some UK footballers in Germany. Despite  

initial reservations from football fans, these  

players became very popular. Choose one of the 

three players and fill out the profile below. 

What is so special about him?

Ask adults in the exhibition, at home  or in your school, if they remember the Wembley goal.

RESPECTFUL RIVALS
The competition between England and Germany on  

the football pitch is legendary – one of the longest  

and most intensive rivalries in the history of sport.

a   Take a look at the famous 1966 Wembley 
goal in the media station and vote: 

      Was the ball over the goal line? 

Name:

Plays for:

Country of birth:

YES NO



c   How has England influenced German football? 
Name two examples:

Take a look at the exhibits in this room.

d   Are football fans in the UK also interested 
in the Bundesliga? Try and find an example.

BACKGROUND
England is the birthplace of football. The first rules are  
written down in Sheffield in 1857. The UK’s Premier League  
and its associated fan culture are still a source of trends  
crossing the Channel to Germany. 



TRUE FALSE

ECONOMIC POWER
“Fair play, perfect manners, and exquisite taste.” Manufacturers  
like to advertise with stereotypical “British virtues” to promote  
their products.

a   In your mindmap on the first card, did you  

also think of British products? What other  

British products can you think of? Add  

another two products to the first card.

Dyson is a German company. 

Shortbread is traditional Scottish  
sweet.

The Rolls Royce car brand was founded  
in Munich in 1906.

b   Are the following true or false? Put a tick in the 

space provided. You can find the right answers at 

the media station in the centre of the room. 

In Germany, the adverts for After Eight 
made the phrase “die feine englische Art” 
famous.



BACKGROUND
The cult Mini car epitomises “Britishness”. In 1994, BMW  
takes over UK automobile producer Austin Rover, which also 
owns the Mini brand. Initially, this is met with a  positive  
response from the general public, media, and business  
sectors across the UK. But British hopes for a Rover rescue 
package come to nothing. Just six years later, BMW sells  
on the carmaker.

c   How do people in the UK react to 
the sale of Rover? Look for a clue:

d   When BMW sold on Rover, it keeps the Mini 

brand. How does BMW use the car’s British  

origin in its advertising? Name one example:



CULTURAL CHARISMA
The influence of the UK on music and youth fashion is especially  
widespread in the 1960s – often called the “Swinging Sixties”.  
Young people in East and West Germany emulate their British idols 
and rebel against their parents and society.

a   In West and East, young people are  
crazy about beat music. How does the  
older generation react?   
 
Name two examples:

b  Go to the audio bar.  

What title have visitors voted into the Number 1  slot today? 

Choose your own favourite. Which song do you like best? 



Which topic did you like especially?

Do you think there was a topic missing? If you do, add it here 

and hand in this card at the information desk.

VERY BRITISH – TYPICALLY BRITISH?
Take a look back at the words you wrote down on your first card.  

Have you found those ideas and images of the UK confirmed on your 

way through this exhibition?
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